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SECTION - A

Answer all questions. Each carries 2 marks.

1. What is meant by advertising appeal?

2. Who are the participants in advertising?

3.  What is meant by an advertisement copy?

4. What is DAGMAR Approach?

5. What are disadvantages advertisement budgeting?
6. What can be measured with an advertising pre—test?
7.  What are the advantages of corporate advertising?
8. What is cooperative advertising?

9. What is branding?

10. What is a brand audit?

(10 x 2 = 20 Marks)




SECTION - B

Answer any five questions. Each question carries 5 marks.

11.

12.

13.

14.

15.

16.

17.

18.

Bring out the objectives of IMC.
Which are the non personal communication channels in IMC?

Which are the various factors considered while comparing effectiveness of
various advertising media?

Which are the different creative advertising ideas?
What are the principles of advertising design and layout?
What are the features of public relations, in marketing?
What are the different kinds of brand?
Which are the different ways to measure brand equity?
(5 x 5 =25 Marks)

SECTION -C

Answer any two of the following questions. Each question carries 15 marks.

19.

20.

21.

22.

Explain the services rendered advertising agency. Which are the factors affecting
the selection of advertising agency?

Evaluate the different types of advertising media.
Explain and evaluate the different advertising budget methods.
Explain and evaluate different types of direct marketing.

(2 x15 =30 Marks)




